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ABSTRACT
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With the contintous reform of China's education system and the implementation
of the double reduction policy promoting the increase in demand in the art market, the
number of educational training institutions is rapidly increasing and market competition
is becoming increasingly fierce. Most training institutions tend to expand their business
with traditional marketing methods and have yet to.make the switch to self-marketing.

Taking MY art training school as a specific research object, this paper combines
the theoretical knowledge of marketing models such as art marketing and platform
marketing to discuss in depth the self-media marketing model based on children's art
training and strengthen the use of online marketing thinking in the marketing strategy
of art training structures. Based on the 4P theory, this paper designs questionnaires and
analyses the results through questionnaires to understand parents' basic needs for MY
training courses, satisfaction with selffmarketing and self-marketing content; using the
4P theory, it analyses the problems of MY art training school in terms of products,
channels, prices, promotions and self-marketing, and analyses the reasons for the
problems; and looks at increasing the types of internet products, expanding online and
put forward marketing improvement strategies for children's art training institutions in
terms of increasing the types of Internet products, expanding online and offline
marketing channels, adjusting the price structure of products, increasing online and

offline promotion methods, and opening up a self-media marketing platform.

Keywords: Art training  Selfmedia Marketing strategy
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